








Bonded Wineries In California
(source: Wine Institute)







~

Live Music!

Winenes...

"34

—
|2 Days...







Wine Clubs

2006 wine club sales at U.S. wineries: 59
Million — Up 66% from 2005

Still constrained by state regs on direct wine
shipping
Sales discounts, free tours & tastings, invitations

to special wine club events, newsletter, access
to wines w/limited availability

Convert wine from experience good to credence
good—value is difficult for consumer to measure

— Relationship marketing/collaboration between winery
& consumer

— Trust, loyalty
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Economic Rationale for
Collaboration

* Achieve economies of scale in marketing

— Regional marketing programs & shared
tasting rooms spread costs over more entities

* Increase market power

— Winery Assocliates had enough volume to
warrant attention of distributors

— Shared tasting rooms can draw more Vvisitors
by offering more variety to visitors

— Shared tasting rooms & regional marketing
programs can cross-promote members’ wines









